Why Do You Need Bra@ptimization?

You NeedPotential Customeit® Become Aware of and Familiar with your Brand

62% of your potenal customers prefer

62%

Nielsen

to buyproducts from familiar brands
rather than switch to a new brang

How will my brand become more familiar with my potential

customers?

You NeedourBrandto GetMore Visillity Online!
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81% research online before making b

purchases
¢ GE Capital
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89% of consumers use Internet search
engines to make purchasing decisions

- Fleishman Hillard
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What isour BrandOptimizationService?

BRAND OPTIMATION

BRAND OPTIMATION INSHTS,
SOLUTIONS AND PERFORMANCE TRAC(

OPPORTUNITIES

VISIBILITY
Advanced
S . _ Marketing
Our BrandDptimization Service provides Research,
Analysis and
1 Insights2 y @& 2 dzNJ . NVJisifiRyQ & Insights

and Opportunitiesthrough Advanced

Marketing Researcland Analysis

Solution
and

1 TurnkeyBrandOptimization Solution and Implementation

Implementation

Performance
1 In-depth Performance Trackingnd Tracking and

Reporting Reporting
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Grow your Bisinessvith BrandOptimization!

BRAND OPTIMATION THE BRAND PYRAMID

<« REVENUE POTENTEwssln:
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BRAND OPTIMATION
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AND PERFORMANCE LOYALTY
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share of category expendituréBrands at the initial phase optimizationo | £ a2 1y 26y & GLINBaSy
of spending for thaphase On the other handbrands that have reachetie peak of the pyramid, or brands that have
bonded with consumers, account for 40% of wallet share.

How will I have atrong brand?
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opportunities through ouBrandOptimization Service!
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Grow your Business with Bra@gtimization!

You Need to épresent Your Brand@erently and Consistently viawy Web Propertie
and Execute Content Marketing

Your web properties are your point of presence on the Web that represents your company, professional
identity, or brand. Examples of web properties, aside from your website, are your blogs, social media
accounts, business directories, and many others.

facebook ~ Wewitker GooOgle V(1! Tube
Blogs Social Sharing Sites Business Directories Press ;elease Sites

Professional Design

Your brand must be well-represented across various web properties with professional design.

4 : . : : )
Professional design impacts consumers in the following areas:

-gic Value 42% -nancial andAccounting Value 16%
-
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Blogging

You must be blogging!

7

78% of consumers believe
that companies that
provide content are
interested inbuilding good
relationships

90% of global online
consumers want brands
to share content online

¢ Edelman CTMG
Social Media
You must be active and engaging potential customers in social media
4 N
B 80% of social network users prefer to I 51% of active users follow companies
connectwith brands through Facebool brands or products -Edison Research
85% of fans of brands on Facebook B 46% of online users count on social
recommend brands to others media when making a purchase
L -Syncapse )

85%

Customer acquisitioron social networks:
B LinkedIng 62%
B Facebool; 52%

B Twitter ¢ 44%
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Business Directories - N
Searches done in online business directories resul

76% in:

m apurchase, or an intent to purchager6%
62% m acontact to a business by phop&2%
0 a contactto a business in persan31%
31%
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Press Releases _ o
80% of business decision makers prefer to

80% | get company information in a series of
0 articlesc GfK
_ 70% = 70% of consumers prefer articles over
advertisements when it comes to gettimg

know a company, ContentPlus

Online Reviews

88% of consumers trust online reviews as muc
as personal recommendations

88%

¢ BrightLocal

Video Marketing s A

m 96% of consumers surveyed found videos helpful
96% for making online purchasgecisions Econsultancy

59% of executives would rather watch videos than
59% read text- Forbes

Internet video traffic will be 69% of all global
69% consumer Internet traffic by 201-7Cizo
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